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How Branding, SEO, & Usability m
Contribute to Website Success

SEOQO: Pull visitors to website

Branding: Express identity and push
messages

“Usability”: Pull visitors into successful
experience

Heuristic evaluation
User testing and contextual research

How do heuristic evaluation & user research
fit within SEO and branding activities?
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Usability & Branding: In Concert

Branding enhances usability by:
Building trust
Creating recognition

Increasing comfort in exploring

©2009 Tec-Ed, Inc. Slide 3



Usability & Branding: In Conflict

Real estate allocation: Branded content vs.
Information above the fold

@' LexisNexis

Make the right connections with
LexisNexis= Corporate Affiliations™

Your comprehensive source for corporate due diligence

and conflicts of interest research.

martindale.com®
e DastiistionFor Saphi
Home Find Lawyers & Law Firms

Home = Search Results

icated Buyers of Legal Services

A

Search Legal Topics Professional Resources News & Events

Lawyers, in Ann Arbor, Michigan, United States Of America: 844 result(s)

Wigw Firms that match these
search terms.

Marrow laveyer results
by:

¥ Practice Areas
Litigation {135}
Commercial Law {907
Real Estate {79}
Corporate Law (64)
Personal Injury {39)
Show all

* Practice fIndustry
Group
Corporate Law (4)
Litigation {3}
Intellectual Property (3)
Entertainment & Sports (3)
Real Estate (2)
Show all

Done
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Show: ;_1_D_v_1 results per page

Compare

Join the definitive source for Arbitration & Mediation Practi
Join the Martindale-Hubbell@ Intersations! Dispute Rasalution Directory where you can present your
cradentials, and position yoursalf along your firm for growing international exposure,

Climber. Leader. Lawyer.
Prermier Partner Profiles: & new service from LexisMexis that provides insights into prermier partners'
current role, formative experiences, management style and industry experience,

Name: Nicole Appleberry
Position: Associate &

ign In |

About Martindale-Hubbell

F Mew Search

Related Articles on
martindaie.com

Delaware Chancery Court
Opinion Addresses
Cancellation of Stock
Options in a Cash Merger
Transaction

Donald P, Carleen, Howard
B. Adler, Jonathan F. Lewis,
Uri Horawitz; Fried, Frank,
Harris, Shriver & Jacobson
LLP;

Apprehension of
Customers Being Sued is

Organization: -

Practice Areas:

Ferguson & Widmayer, P.C.
Employves Benefits; 401{k) Plans; ERISA; Taft-Hartley
Plans; Multi-Employer Benefits; Probate; Estate
Flanning; Taxation

Office: ann arbor, Michigan {Washtenaw Co.)

Compare D

Mg ual Controversy
as Jurisdiction Basis under
the Declaratory Judgrnent
Act

W, Edward Rarmage;
Baker, Donelsan,
Bearman, Caldwell &

Branding

b Edit Search

1 Search Result
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Usability & Branding: In Conflict

Labeling clarity: “clean Ul” vs. meaningful labels

Enter your ZIP Code for local anline offers |

P + Find a Store Coverage Yiewer | Espafiol Cart -\g-_l' Search | Wh t y t h
. - = at’s the

T p— 'i";" difference
" petween
EXPLORE
and
SHOP?

# iPhone3G

The wait is over,
Experience iFhone 3G
on the nation's fastest
3G network,

budget-wise

Free camera phones

Be good to yourself and your budget i P/ Learn about iPhone 3G §
with a free camera phonel! Choose
from a selection of top-selling phones.

Add A Line

i Just $3.99 & month,
Octa bree Ehone | | Get the whole family
|

talking!

k| Add a line details

Two-year contrack and other restrictions apply.

Share Our Strength
Help stop childhood
hunger, Text to donate

Add Wireless, Subtract Packages & Deals GoPhone®
up to $50° g Top-selling = Mare benefits, Na
Save up to $50* when phone packages,

= | commitrnents,

et el The hottest deals, 5- Prepaid is the easy $5 to the cause,
YOU SOk WrEie s, Get yours today, B chaice,
¥ RectricEions appl
Restrictions appl 5] SHARECLUH
} | Shop wireless b | Get your deal b Get a GoPhone A Learn more STRENGTH
__ TopSellinaCellPhones ~~ NewCellPhopnes = Wireless Ouick Links Help and Support
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Usability & Branding: In Conflict

Budget: reduced commitment to user research
Heuristic evaluation only

Focus groups instead of usability testing
(better than none!)

Single cycle of usability testing (better than
none!)

Surrogate users
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Usability & SEO: In Concert

Good SEO creates good usabillity

ot I |_[l:-| hittp:f feava, lectronics, netfcapabilities, php T '

Jrie’s Elog ﬂ| St Clare of Assisi Episc... |j Login ﬁ Mational and Local We... Sign in Jandasma! |:] The Rack File ‘Welcome ko Facebook 001

SALINE

'iECIRONICS Meaningful

ELECTRONIC CONTRACT MANUFACTURER CAPABILITIES SERVICES INDUSTRIES ABOUT US U I 2 L S

An American Manufacturing Company Home | Contact Us | Glozsarny | Site Map

REQ:JEST“QUOTE St r O n g p ag e

I'n

title

Purposeful first
Surface Mount Eguipment p ar a.g rap h

Selective Solder Machine
demanding project requirements for circuit board assemblies. Whether we Automated Uptical Inspestior

«— I
produce your product with BGA, Micro-BGA, Surface Mount or Through-Hole Rework . eyW O r -r I C

BGA-¥-Hay Inspection

Capabilities

Saline Lectronics offers the latest technical capabilities to meet your most

Technology, Lectronics works closely with you, the custorner, to ensure that

L] H T -
; In Lircuit 1esting
you are 100% satisfied. In CIrCL_m Testin I I n k text
" Agilent (HPI3070 Series Il ICT Test
YWe specialize in new product introduction for volurme production. Our " Zehntel ICT Test
technical capabilties include multiple, linked continuous flow production = Flying Probe Test

lines, dedicated agueous and no-clean salder chemistry, potting and

o Cssngss et Use of visitor

confarmal coating, and final product assembly (box builds). SCS lonagraph S0 11

Press-Fit Connectors

T L S L Capacity from Prototypes to Large Production Runs " Emi ECP-20 Press V O C ab u I ary
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SEO & Usability: In Conflict

Quantitative data perceived as sufficient, without
user input

Quantitative Data

Qualitative Data

e (user research)
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SEO & Usability: In Conflict

Schedule compression

Start Launch
r .
>|  SEO edurch Redesign >

Start Launch
SEO User Redesign
Research
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Insights from User Research—
Example 1. AAA Website “Facelift”

@7 . . @~  FROM $1,390 7 usability
" o sessions to

4 ' SEARCH Enter Keyword E

MEMBER SERVICES TRAVEL INSURANCE AUTOMOTIVE FINAMCIAL SAVINGS MEWS/SAFETY IOO k at

redesigned
home page &
4 second-level
pages

Tyou re not a member,join Us! vEnrnIItoday.

B Membership =% Insurance 't\ Travel

Fodoin ARA v Get an Auto Quote v Air/CarfHotel Reservations

v Renew Membership v Find an Agent v Cruises

v Roadside Assistance v Make a Payrment v Disney Travel

v Mermnber Benefits v File a Claim FOLLE, & Canada

v Member Discounts v Auto Insurance FoOAAA Travel Agency

v Auto Repair Shops v Home Insurance v Directions & Maps — TripTik@
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Confusion about Terms on Home m
Page

Y If users don’t click on

@7 :‘ choices, Is it because
SET—— - they don’t need them or
MEMBER SERVICES TRAVEL INSURANCE AUTOMOTIVE FINANCIAL SAVINGS NEWS/SAFETY don,t understand them?

Testing showed
“Financial” and
“Savings” confused
4 of 7 users

o i = : .
B2 Membership &= Insurance '** Travel HI don t aSSOCIate
+ Join ASA v Get a Quote » Afrf/Car/Hotel Reservations FI n an C I a.l an d
: ::I:;:.':I\‘I:;:'t:;:hip : :‘:;i;zn :s;-:rrtfnt : ;;;:elr— SaVI n g S Wlth AAA”
3 anner

b\ Nelping milons ot mempers WIith roadside assistance

+ Roadside Assistance + File a Claim

+ AAA Branch Locator v Aufo Insurance * TourBook Guides -

+ Auto Repair Shops » Home/Renters Insurance v Disney Travel “S aVI n S_O n auto
r AAA Dniver Education ¢ Life Insurance * Traffic and Construction Reports g

Insurance, if you're a
good driver?”
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Example 2: Alltel Website Redesign

Testing

€ litel

wireless

why Alltel?
phones & devices

accessories 8

featured tamily plans
wolee & datn plans
national plans

Tocal plans

wireless mnternet
prepaid plans
nein-ans

messaging & more
tones & downloads
shop online =
support

business

my account log in

Mok s mambar? Hegisler s,

Parsony s

Busniess. m -

L Pregan

Faraat yous g in intarmatian?

My Account | Store Locator | Send a Text Message | Merger Infarmation

With a National Freedom plan, you get coverage all across
the nation on America’s Largest Network. Plus, you'll enjoy
the power of choice and the freedom of flexibility with My
Cirche and Anytime Plan Changes. You get it all, so what's
not to love?

$99.99 $149.99 $199.99

$59.99 $79.99

$39.99 549.89
[“sanup | aignup |

My Cirche® Humbaer 1

add up to 4 lines for only $9.99 each per month.

change your plan at any time without ¢

My Circle — call any 5, 10 or 20 numbers for FREE

adr messaging and maore

U AN EYen A8 e dor
e numbers anytiee

Wth My Cele, you
as kow ae 3050

imiect caling thats rght dze y
e ahways in cun

5, ¥
Nntinrad Freedom plarns $49.99 or higher include

ples, change Your

Urssngng

view your coverage
With mare coverage han anybady, Altal
Annp ye covmmd fam coad o St

Alltel Connect

my circle’

Roam Around the Warld

o-MNewshottor

Eich sadday and get E+ roducing Indemationsl

wnlinled fee caing g b fralnss Rogming for Gl niws anal updotes

o ary 8, 10 0r 20 ¢ e s, = Cod P phooes 8 services
oyt o+ R - hul offars & corrests

= usetul phone bips

| * | mign up et ity Circle tocay: |_» |searn more sbout imernanonal reaming |_» | sign up rocay:

woe Carewn  AReflac

wity

ms fooms

—
€008 Altel Cummumscatuns, LLT. Al ighls reserved.

Us Sielap Prn
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Participants with
unlimited phone plans
looked for comparable
plans on Alltel

They did not recognize
“My Circle” as the
equivalent

They concluded Allte
offered nothing
comparable
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Components for Success

Goal setting
Skill blending
Project planning

Keeping sight of ROI of qualitative as well as
guantitative research
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